A short perspective on the role of international recognition in investor relations (1769 words)

International Awards as an Investor Relations Tool

When external recognition strengthens capital market credibility, and when it doesn’t

Investor Relations teams operate in an environment shaped by regulation, governance
expectations and increasingly international investor audiences. In many markets, including Austria,
the IR function must balance detailed reporting obligations with the broader challenge of
maintaining visibility in the capital markets.

For some organisations, awards are viewed as marketing exercises with little relevance to investors.
For others, they are pursued enthusiastically as a form of external validation.
The reality lies somewhere in between.

Certain international awards can support Investor Relations objectives by reinforcing credibility,
providing benchmarking against global peers, and increasing visibility with specialist audiences. At
the same time, many awards offer little strategic value from an investor perspective. The question
for IR teams is therefore not whether awards matter, but when they genuinely contribute to capital
market credibility.

External validation in a governance-driven reporting environment

In governance-oriented markets such as Austria and Germany, investor communication is shaped
by a strong emphasis on transparency, process discipline, and board oversight. Annual Reports,
investor presentations, and earnings materials already provide detailed information about financial
performance and strategy.

Within this information-rich environment, external recognition can occasionally serve as an
additional signal. Independent awards issued by respected editorial organisations or industry
bodies can act as a form of third-party validation, indicating that a company’s strategy, innovation,
or execution has been assessed positively by sector experts.

For companies operating in sectors where differentiation is difficult — banking, asset management,
and financial services are typical examples — this form of recognition can reinforce credibility with
analysts and investors.

However, this effect depends heavily on the credibility of the award itself. Recognition issued by
organisations with independent judging panels, transparent methodologies, and strong editorial
reputations, tends to carry more weight than purely commercial recognition programmes.

Benchmarking beyond the domestic market

For companies headquartered in smaller capital markets, international benchmarking can be
particularly valuable.
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Many Austrian listed companies operate successfully in global or European markets, but remain
relatively under-recognised internationally. Analyst coverage can be limited and visibility among
international investors uneven. This dynamic is not unusual for companies listed in mid-sized
European markets, where even well-performing companies may receive less attention from global
investors than larger peers listed in London, Frankfurt, or Paris, for example.

In this context, international industry awards sometimes provide an opportunity to demonstrate
competitiveness beyond the domestic market.

Awards that evaluate companies across multiple countries can position institutions alongside
international peers, allowing external observers to assess performance in a broader context. In
sectors such as banking or financial services, this comparison can help signal that an institution’s
strategy or innovation stands up against larger international competitors.

For IR teams, the benchmarking dimension of awards can therefore be as relevant as the
recognition itself.

In practice, this question often arises when companies expand their investor outreach beyond the
domestic market. Several Austrian issuers, for example, have gradually increased their engagement
with international investors as shareholder bases diversify and reporting expectations evolve. In
such situations, external benchmarking — whether through sector analysis, rankings, or recognised
industry awards — can help demonstrate how a company compares with international peers that
investors may already follow more closely.

Visibility within specialised investor ecosystems

Another factor is visibility. Large multinational companies typically benefit from strong analyst
coverage and frequent interaction with global investors. Mid-cap issuers, by contrast, often face
structural visibility constraints. Even companies with strong fundamentals may struggle to attract
sustained attention from international investors.

This is a familiar dynamic in many European markets, including Austria, where companies listed on
the Vienna Stock Exchange often maintain a solid domestic shareholder base, but may have limited
recognition among international investors or analysts.

Certain international awards — particularly those linked to established industry publications — can
help introduce companies to specialised investor ecosystems. Award announcements, editorial
coverage and sector reports can place companies within conversations that extend beyond their
domestic capital markets.

In recent years, the increasing internationalisation of investor bases has reinforced this dynamic.
Many European companies that historically focused on domestic shareholders are now
encountering a more international investor audience, where expectations around English-language
reporting, transparency, and comparability are higher. In such environments, credible international
recognition can sometimes help signal that a company’s practices and performance meet broader
market standards.
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This type of visibility should not be overstated. Awards rarely change investor perceptions on their
own. However, when combined with strong operational performance and clear investor
communication, they can reinforce a broader narrative about strategic positioning and execution.

Illustrative example

Consider a mid-sized European financial institution operating primarily in its domestic market, but
seeking to broaden its international investor base. Although the institution had solid financial
performance and a stable shareholder structure, it remained relatively under the radar for analysts
and investors outside its home country.

Recognition in a respected international sector award programme did not alter the institution’s
fundamentals, but it contributed to greater visibility within the industry ecosystem. Editorial
coverage accompanying the award placed the bank alongside international peers and highlighted
elements of its strategy that had previously received little attention outside the domestic market.
For investors and analysts who were unfamiliar with the institution, the recognition acted as a form
of external validation and an initial signal that the bank’s performance and positioning were
comparable with larger international competitors.

In this sense, the value of such recognition lies less in the award itself than in the independent
assessment and sector context that surround it.

Why international investors sometimes pay attention to awards

Institutional investors rarely base investment decisions on awards alone. However, recognition can
occasionally influence how companies appear within the broader information ecosystem that
investors rely on.

Many international awards are organised by long-established financial publications or industry
bodies that also produce sector analysis, editorial research, and market commentary. As a result,
the recognition process often sits alongside wider editorial coverage of industries, strategies, and
emerging trends. Investors frequently encounter these publications through sector analysis, country
banking reports, or thematic industry coverage, which means that award recognition sometimes
appears within information sources they already trust.

When companies are recognised within these contexts, they may appear in sector comparisons,
editorial reports, or thematic coverage that investors and analysts already follow. In such cases,
awards act less as standalone accolades and more as a form of contextual signalling — indicating
that a company’s strategy, innovation, or governance practices have attracted attention within its
industry.

For companies from smaller capital markets, this visibility can occasionally help introduce them to
international observers who may not otherwise encounter the institution through traditional analyst
coverage.

When awards do not create value
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Despite these potential benefits, many awards offer limited relevance for Investor Relations.

The first issue is credibility. Some recognition programmes operate primarily as commercial
marketing platforms, where participation fees or sponsorship arrangements play a central role. In
such cases, investors are unlikely to interpret the outcome as meaningful validation.

A second challenge is relevance. Awards focused primarily on marketing campaigns, branding, or
general business recognition may have little connection to the factors that investors and analysts
actually evaluate, such as financial performance, governance quality, or strategic execution.
Finally, IR teams must consider internal resource allocation. High-quality award submissions
require coordination across multiple departments, including Finance, Strategy, and
Communications. Where the strategic relevance of the award is unclear, the effort involved may
outweigh the benefits.

A disciplined and selective approach is therefore essential.

A practical framework for IR teams

For Investor Relations professionals assessing whether participation in an award programme
makes sense, a structured evaluation can be helpful. Five questions are particularly relevant:

Credibility: Is the award organised by a respected editorial or industry institution with transparent
judging criteria?

Investor relevance: Does the award recognise achievements that matter to the capital markets,
such as strategic execution, innovation, governance, or financial performance?

Peer comparison: Does the award benchmark companies against credible international
competitors?

Audience reach: Is the recognition visible to analysts, investors, or industry specialists who follow
the sector?

Resource commitment: Does the potential benefit justify the internal time and coordination
required?

Applying such a framework allows IR teams to focus on opportunities that genuinely support their
broader capital markets strategy.

Examples of international awards relevant to European financial institutions and fintechs

While the relevance of awards varies by sector, a number of long-established programmes are
widely recognised within international financial markets. These awards typically combine editorial
research with independent judging panels and evaluate institutions across multiple regions.

Examples frequently referenced within the European banking and financial services sector include:
¢ Euromoney Awards for Excellence
¢ The Banker - Bank of the Year Awards
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e Global Finance - World’s Best Banks Awards
¢ PWM Global Private Banking Awards

In addition to these international programmes, national recognition — such as capital market
awards organised by stock exchanges or investor relations associations — can also play an
important role in strengthening domestic visibility.

For IR teams, the key consideration is not the number of awards entered, but whether a programme
provides credible benchmarking against relevant peers and reaches audiences that matter to
investors and analysts.

Note: The programmes listed above are illustrative examples within the financial services sector.
Their relevance will vary depending on a company’s business model, geography, and strategic
priorities.

A developing area of capital market communication

In recent years, the role of international recognition in corporate communication has attracted
increasing attention within financial services and other globally competitive sectors. As capital
markets become more interconnected, companies are looking more closely at how external
validation — whether through industry rankings, sustainability indices, or sector awards —
contributes to broader credibility with investors and analysts.

This evolving landscape has also led to the emergence of specialist advisory firms that focus on
helping organisations navigate international recognition programmes and benchmark their
positioning against global peers. Their role is often less about marketing and more about
translating operational achievements into formats that can be assessed consistently by
independent judging panels.

Profile Raising international (PRi) works with financial institutions and listed companies on
international recognition strategies and capital markets visibility. The firm’s work includes
supporting organisations in benchmarking their positioning across global award programmes and
industry evaluations.

Recognition as part of a wider IR narrative

External recognition should never be viewed as a substitute for strong fundamentals or clear
investor communication. In well-governed capital markets, investors ultimately focus on financial
performance, strategic clarity, and management credibility.

When used selectively, however, certain international awards can reinforce these elements by
providing independent validation and international benchmarking.

For IR teams, the challenge is therefore not whether to pursue recognition, but how to identify the
opportunities that strengthen long-term capital market credibility, while avoiding those that do not.
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